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Conventional Distribution

Customer purchase products
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LEVERAGE
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R 1% of 100
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You can choose Lo
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=2% |1 Convergence

“Opportunity in the market place
1S because of a process of
COnvergency ...

Convergency of forces that
were previously not together”
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FASTEST-GROWING
NEW BUSINESSES

FROM $0 TO MILLIONS IN 3 YEARS—AND YOU CAN DO IT, T0O
PART-TIME BUSTNESS:

HOW TO START SMART.. B o
ENTREPRENEURSHIP: Ill”lml”
THE NEXT GENERATION it

...........

==Nature’s Sunshine Products ( NSP)

 (HEE s Synergy s o IR

SRR A B E ) T0 o PONSPAR AR
PR R L e TR R R



600,000,000

500,000,000
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300,000,000
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Baby Boomers
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Dr. Ann De Wees Allen

1 Board Certified Doctor of Naturopathy
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MISTICA Brazilian Acai
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